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CLIC

Center for Leading Innovation 

& Cooperation (CLIC) 

The future belongs to value creation models based on in-
novation and cooperation. Their management is one of the 
primary challenges of the 21st century. The Center for Lead-
ing Innovation & Cooperation (CLIC) helps companies meet 
these challenges – through the joint design and improvement 
of specially tailored innovation strategies.

In a world in which radical innovation and cross-national co-
operation is gradually becoming the norm, cooperation be-
tween academia and business practice is of vital importance 
and can help strengthen the innovative abilities in fi rms and 
markets.

CLIC is a joint initiative between researchers of the Advanced 
Institute of Management Research (AIM), University Erlan-
gen-Nuremberg, the HHL – Leipzig Graduate School of Man-
agement, and the Technische Universität München (TUM) 
and a global network of academics, business managers and 
government representatives. The CLIC Board of Directors 
consists of professors Ralf Reichwald, Kathrin M. Möslein, 
Anne Sigismund Huff and Dr. Marcus Kölling.
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